
May 19, 2022

Noon – 1:00 PM
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Time Agenda Item Facilitator 

12:00 – 12:03 Welcome Mary Wilkins

12:03 – 12:08 Group Agreements Briana Parker

12:08 – 12:15 Review of Subcommittee Goals & Proposed 2022 Workplan Briana DuBose

12:15 – 12:30 Presentation: An Overview of the MPSC’s materials and materials 
development process

Reka Holley Voelker
Christine Adams

12:30 – 12:50 Committee Discussion Reka Holley Voelker
Christine Adams

12:50 – 12:55 Announcements Mary Wilkins

12:55 – 1:00 Next Steps & Conclusion Mary Wilkins 

Meeting Agenda 

Meeting Focus: 
Level Setting - Developing a mechanism for stakeholder input on MPSC communications 
and materials 
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Group Agreements
Briana Parker, Elevate
Co-Leader
EAAC Outreach & Education Subcommittee 



• Be accountable and actively listen to others.

• Use “I” statements when speaking.

• Remember that we are here for a bigger purpose.

• Celebrate each other’s sharing and ideas. 

• Agree to disagree. 

• Contribute to a space of care; keep each other safe. 

• Practice making space for others when you have talked a lot and speak up when 
you can. Call in others. 

• Lead with impact over intentions; ask for clarification from a place of curiosity when 
in doubt. Let us be mindful of our actions.

• Take the time to address issues in the moment, reflect on issues in real time, take 
responsibility to honor our commitments. 

• Umoja Principle: If you want to go fast, go alone; if you want to go far, go together. 
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2022 Goals and Workplan
Briana DuBose, EcoWorks
Co-Leader
EAAC Outreach & Education Subcommittee 



Commission Charge
1. Establish regular mechanism for stakeholders 

to provide input on improving communications 

and materials 

2. Broaden outreach groups traditionally not a part 

of utility communications 

3. Improve the dissemination of energy assistance 

information to difficult to reach customers 

2022 Goals
1. Establish a process for stakeholder and 

community-based input re: materials and 

communications channels 

2. Review and provide input for improving the 

Commission’s Energy Assistance Toolkit which 

will be updated and reissued Oct. 1, 2022, for 

the 2022/2023 heating season

3. Identify community-based groups, not already a 

part of the Commission’s outreach, that will 

partner with the Commission to disseminate 

assistance information for the 2022/2023 

heating season 
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Month Topic/Focus Proposed Agenda Items
June Establishing a regular mechanism for 

stakeholder and community input on 
Commission materials

• Presentation of materials feedback process 
straw proposal

• Discussion re: included materials and 
strengths/weaknesses/concerns with the 
straw proposal

July Broadening Outreach to non-traditional 
stakeholders

• Discuss revised straw proposal for materials 
review 

• Presentation: traditional stakeholders, 
Commission target groups

• Discussion: who/what types of groups are 
missing

August Working session • Presentation of final materials review process
• Review MPSC’s 2021/2022 Energy Assistance 

Toolkit 

September Broadening Outreach to non-traditional 
stakeholders
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Month Topic/Focus Proposed Agenda Items
October TBD or cancel to focus on outreach 

November Review and Administrative Outlook • Recap Energy Policy Conference
• Report outs re: Energy Assistance Toolkit 

Outreach 
• Discussion re: Year End Status Report

December 2023 Planning 
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Level Setting & Discussion  
Establishing a regular mechanism for stakeholders to provide 
input on improving MPSC communications and materials 

Reka Holley Voelker, MPSC 
Co-Leader
EAAC Outreach & Education Subcommittee 

Christine Adams, MPSC
Communications Analyst  



Reka Holley Voelker

Manager, Communications Section
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Energy Consumer Tips Inventory
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Consumer Tip Title Topic Consumer Tip Title Topic

Residential Energy Bill Charges Bills & Charges Electrical Safety While Working From Home Safety

The Real Story about Estimated Bills Bills & Charges MISS Dig 811 Safety

Utility Deposits - What Business Owners Need to know Commercial Portable Generator - Carbon Monoxide Safety Safety

How does a nonprofit designation affect utility bills? Commercial Supplemental Home Heating Sources - Life Saving Tips Safety

Energy Waste Reduction for your Business Commercial - EWR Protect Your Privacy and Prevent Utility Service Fraud Scams

Utility Provider Contracts - What business owners need to 
know Commercial Protect Yourself from Utility Scams Scams

The Formal Utility Complaint Commission Processes Utility Scam Alert Detector Scams

The Rate Case: How Utility Rates are Set Commission Processes Medical Emergency Shut Off Protections
Shutoff Protections & 
Assistance

Beat the Heat & Save EWR
Energy Assistance & Shut Off Protections - Residential 
Customers

Shutoff Protections & 
Assistance

Energy Waste Reduction for your home EWR Programs and Protections for Seniors
Shutoff Protections & 
Assistance

Kids can save energy too! EWR Utility Help for Military Families
Shutoff Protections & 
Assistance

Tips on Saving Energy & Money at Home EWR Energy Assistance and How to Apply
Shutoff Protections & 
Assistance

Line Clearing Infrastructure The Home Heating Credit
Shutoff Protections & 
Assistance

Smart Grid and Advanced Energy Metering Infrastructure Infrastructure Critical Care Shut Off Protections
Shutoff Protections & 
Assistance

Appliance Service Plans
Non-regulated 
programs Demand Response - Electric Time of Use Rates Utility Rates & Programs

Electric Choice for Residential and Commercial Customers
Non-regulated 
programs Distributed Energy Program Utility Rates & Programs

Natural Gas Choice
Non-regulated 
programs Report Telephone and Electric Cable Theft

Electric Service Outage Credits Outages Tips for Terminating or Changing Service

Surviving Power Outages Outages Utility Bills and your credit report

Uitlity Meter Accessibility

Utility Tips for Renters & Homeowners



Christine Adams 

Communications Section
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




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 What we want the audience to know? 

 What the audience wants to know? 

 What needs to be emphasized so the 
audience gets it right? 
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 How well do we know our 
audience's concerns, needs, and 
priorities?

 What barriers, biases or 
perceptions might they have that 
could make them receptive or 
resistant to receiving the message?
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Communication Tools:

 Social media

 Press release

 Mailings

 Email

 Stakeholders

 Website
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Design development:

 Determine layout

 Tone and approach

 Use of plain language

 Accessibility
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The document is sent out to a diverse 
group of people to receive feedback.
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• Designed to help organizations with their 
own outreach

• Shared with more than 120 contacts of 
advocacy organizations, government 
agencies, and community-based 
organizations

• The toolkit includes

– An introductory letter explaining purpose

– An “Energy Assistance 101” refresher

– Outreach Tips & Best Practices

– Collection of MPSC design resources
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2021 Energy Assistance Outreach Toolkit

https://www.michigan.gov/mpsc/-/media/Project/Websites/mpsc/consumer/info/toolkits/Energy_Assistance_Outreach_Toolkit.pdf?rev=32219a29ba9547c98f72ad5e5ffc117d&hash=2FF0B41D07770AE02FFC6606FA608863


• Sample materials included social media infographics, video PSAs, and 11 consumer 
tips with some including non-English language options including Spanish, Arabic, 
Simple Chinese, and Bengali. Some sample materials included: 
◦ Consumer Tips 

• Energy Assistance & Shut-Off Protections – Residential Customers (S,A,C,B)
• Critical Case Customer Shut-off protections
• Medical Emergency Shut-off Protection
• Utility Help for Military Customers
• Utility Related Senior Programs and Protections 
• How to apply for energy assistance post card
• Utility Scam Alert Detector (S,A,C)
• Protect yourself against utility scams
• Home Heating Credit – Residential Customers 2021
• Electrical Safety while working from home
• 6 safety tips for portable generators

◦ Social Media
• Worried about your energy bills infographic (S,A,C,B) 
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• What materials does the Commission Charge apply to? 
Or, alternatively, what materials should be the focus of our 
efforts? 

• Thinking specifically about vulnerable customers, are 
other materials needed? 

• What should the role of stakeholders be? 
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Announcements



• Benton Harbor Resource Fair & Listening Session  

May 24, 2022, 3:00 PM – 7:00 PM

Michigan Works! Service Center

499 W. Main Street

Benton Harbor, MI
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Next Steps
Mary Wilkins, MPSC
Co-Leader
EAAC Outreach & Education Subcommittee 



• Send any feedback on the proposed work plan and timeline 
to Reka (HolleyR@Michigan.gov) by May 27

• Send any feedback regarding additional materials for 
vulnerable customers to Reka (HolleyR@Michigan.gov) by 
May 27 

Next Meeting: Thursday, June 9 @ Noon

30
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